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Caution Regarding

Forward-Looking Statements




Q3 2012 Highlights

(Adjusted, where applicable)!2:3

Record quarter for the bank

Retail® 1,610 3% 9%
Strong adjusted! EPS growth of Wholesale 180 -9% 61%
9% YoY Corporate 30 nm’  -33%
Adjusted Net Income $ 1,820 5% 11%
Good volume grOWth across Reported Net Income $ 1,703 1% 14%
Canadian and U.S. businesses Adjusted EPS (diluted) $ 101 5% 9%
Reported EPS (diluted) $ 1.78 0% 13%
Tier 1 capital ratio 12.2%

_ 7th JD Power Award
I - win in a row*

Great quarter on strong Retalil

8th Ipsos Best Banking
and good Wholesale results

win in arow?®




Dividends

Dividend increase of $0.05 per

share
Second dividend increase in 13% Adj. EPS CAGR P
2012 10% Dividend CAGR 5738
Dividend will grow 11% in '
fiscal 2012

Target payout range increased
to 40-50% of adjusted?! earnings

$2.89
Announced

Change reflects the confidence =~ Adi*EPS$218
of the Board of Directors in
Stability and high quality of Dividend g | | | | | | | K
TD’s customer driven 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 | 2012
earnings
Continuing ability to deliver
long-term growth even in a
tough operating environment

Steady dividend growth
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Productivity and Expense Management

Focus on best run capabilities
Leverage scale

Optimize North American purchasing
power

Leverage capabilities through enabling
common functions

Strong expense discipline

Reducing rate of expense growth

while investing for the future

55.8% 59.4% 55.3%

56.8% *
55.4%

Q3/11 Q4/11 Q1/12 Q2/12 Q3/12

Revenue ($)

Expenses ($)

//
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Simple Strategy, Consistent Focus

TD is a top 10 Bank in North Americal 7 .
N - -‘.J
Strength of Retail Franchise ) 2\459 o N
¢ Businessocations J©5=
Reliable and Steady Earnings Mix b .
) Jm- #-3 > Mg
Wholesale? ; g rfﬂ ad
11% -
u.S. P&C>3
20%
TD AMTD 45 i
3% '__‘_f

Wealth &
Insurance?*

YTD total retail
adjusted? earnings = 89%




Canadian Personal and Commercial Banking

- 56%

Expect to open 20+ branches per year
- 54%
Outsized growth opportunities from o0
new and maturing branches L 50%
Targeting additional market share - 48%
gains in business banking P 46%
Aim to be a top auto lender in North o o o " et
Amel’lca TD et P ear Group
Significant opportunity to increase
U.S. credit card market share (CSMM) $3.071
25.0% 14%
410bps 20.9% $1,073
03 | 11 | 03 | 04 05 06 07 08 09 10 11

Proven Performance
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Wealth and Insurance

Opportunity to increase Advice and
Insurance penetration in TD client
base

Leveraging our leadership position in
direct investing

Deeper penetration in U.S. Wealth — a
$1 trillion opportunity

Direct distribution advantage in
Insurance

Strong franchise —

poised for growth

(C$B)
7% 408 $430
$345 $343 $362
$311
L . $241
173
- $185 s
2006 2007 2008 2009 2010 2011
AUM = AUA

(Net earned premium and fees in C$MM)

8%

2006 2007 2008 2009 2010

2011



U.S. Personal and Commercial Banking

Continue to target $1.6B in adjusted 9%
earnings for 2013 04%
37%

Targeting top 5 market share in our
major markets 1%
Targeting #3 deposit market share in TDBank  U.S. Banks® TDBank  U.S. Banks'
New York Deposit growth Loan growth

‘07-'122 ‘07-'122

Set to open 35 stores in 2012

Strong cross-sell opportunity

($SMM) |
| $1,600
19% |
Significant scale and Uss  $130 |
enviable footprint cg L —— o T e
05 06 07 08 09 10 11 :YTD 12 13

Target



Wholesale Banking

Be the top-ranked domestic
investment dealer
Build a U.S. dollar dealer aligned with
U.S. P&C
Global strategy extends domestic
expertlse I 03 11 I 03 11 03 11 03 11
Gov’t Debt Corporate Debt Equity M&A
DiverSiﬁed revenue miX focused on Underwriting Underwriting Underwriting Announced
franchise-driven activity
Strategy aligned with TD Bank Group (CSMM) :
Profitable :
despite the 31137 :
downturn $987
$824 | $815
$664 :
| $571
A client-centric Ny i
. 5 I
Wholesale franchise . . . . ;
2006 2007 2008 2009 2010 ! 2011 YTD 2012




TD Model Has Proven Its Resilience

Headwinds ‘
Lower for longer Simple Strategy
interest rates Consistent Focus
Lead with

service and convenience

Slowing loan growth

in Canada Leverage TD brand
across all segments
Continue to invest
Demanding

regulatory environment
Focus on organic growth

Targeting 7-10% adjusted EPS growth over the medium term
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Investor Relations Contacts

Phone:
416-308-9030
or 1-866-486-4826

Email:
tdir@td.com

Website:
www.td.com/investor

IR

magazine

r L | r

CANADA

WINNER

AWARDS

Grand Prix for Best Overall
Investor Relations: Large Cap

Best Investor Relations by
Sector: Financial Services

Best Investment
Community Meetings

Best Investor Relations
by a CEO: Large Cap

Best Investor Relations
by a CFO: Large Cap

Best Corporate Governance
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